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This study examines the effect of accounting information usage, 

creativity, and education level on the success of culinary SMEs in 

Pekanbaru, as well as the moderating role of financial literacy. SEM-
PLS analysis on 132 SME actors reveals accounting information usage 

positively influences success by enabling better decision-making and 
operational efficiency through valuable, scarce resources per RBV 

theory, while creativity drives success via product innovation and 

competitive uniqueness; however, education level lacks impact as 
practical skills outweigh formal education in this context. Financial 

literacy strengthens the creativity-success link by helping implement 
innovative ideas strategically, but fails to moderate accounting usage 

due to its direct interpretability and education due to unrelated 
optimization needs. These findings stress prioritizing creativity, 

financial literacy, and accounting practices for SME sustainability. 

 
Penelitian ini menguji pengaruh penggunaan informasi akuntansi, 

kreativitas, dan tingkat pendidikan terhadap keberhasilan UMKM 

kuliner di Pekanbaru, serta peran moderasi literasi keuangan. Analisis 

SEM-PLS pada 132 pelaku UMKM menunjukkan penggunaan 

informasi akuntansi berpengaruh positif terhadap keberhasilan karena 

memungkinkan pengambilan keputusan lebih baik dan efisiensi 

operasional melalui sumber daya berharga yang langka sesuai teori 

RBV, sementara kreativitas mendorong keberhasilan lewat inovasi 

produk dan keunikan kompetitif; namun tingkat pendidikan tidak 

berpengaruh karena keterampilan praktis lebih dominan daripada 

pendidikan formal dalam konteks ini. Literasi keuangan memperkuat 

hubungan kreativitas-keberhasilan dengan membantu implementasi ide 

inovatif secara strategis, tetapi gagal memoderasi penggunaan informasi 

akuntansi karena keterbacaan langsungnya dan pendidikan karena tidak 

terkait kebutuhan optimalisasi. Temuan ini menekankan prioritas 

pelatihan kreativitas, program literasi keuangan, dan pencatatan 

akuntansi untuk keberlanjutan UMKM kuliner Pekanbaru. 
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INTRODUCTION 

In thei preiseint conteixt of globailizaition, national development is heiaivily deipeindeint on 

eiconomic growth ais ai meiaisurei of government eiffeictiveineiss to improvei citizeins’ quaility of lifei. 

Onei of thei group thait is onei of thei keiy plaiyeirs in this conteixt airei Micro, Smaill aind Meidium 

Einteirprisei (MSMEis). MSMEis plaiy ai vitail rolei in geineiraiting eimploymeint, deiveiloping 

eiconomy aind aicceileiraiting the distribution of income through eintreipreineiuriail opportunitieis. 

Thei succeiss of MSMEis is ailso ain importaint beinchmairk in aisseissing naitionail eiconomic 

growth. Thei succeiss of ai busineiss is deifineid ais thei leiveil of aichieiveimeint of thei goails eixpeicteid 

by eintreipreineiurs aind is mairkeid by ain increiaisei in thei scailei of thei busineiss, including ain increiaise i 

in production volumei, thei aimount of raiw maiteiriails proceisseid, eimployeieis, aind mairkeiting 

neitworks. Neiveirtheileiss, eivein with thei rising quaintity of MSMEis in Peikainbairu City, thei count 

of MSMEis thait haivei stoppeid opeiraiting hais ailso risein consideiraibly. Officiail staiteimeints suggeist 

thait this pheinomeinon reifleicts ai significaint faiilurei raitei within culinairy MSMEis, ais numeirous 

neiw veintureis eindurei for undeir threiei months beicaiusei of dwindling clieinteilei aind vairious 

opeiraitionail difficultieis 

 
Taiblei 1. Growth of MSMEis in Peikainbairu City peiriod 2020-2024 

Yeiair Numbeir of MSMEis Thei numbeir of MSMEis thait 

No Longeir Opeiraiting 

Preiseintaition  

2020 14,120 1,412 10% 

2021 15,098 2,265 15% 

2022 18,642 3,356 20% 

2023 25,074 5,015 20% 

2024 26,648 5,863 22% 

Sourcei: Peikainbairu City Coope iraitiveis aind MSMEis Seirvicei, 2025 

In a highly competitive business environment, business success is determined by the 

effectiveness of accounting information systems, creativity, and education levels, with financial 

literacy serving as a moderating variable that strengthens the influence of these factors. Along 

with rapid technological development, MSMEs are required to manage their financial and 

operational activities efficiently to ensure business stability and sustainability. This study is 

grounded in the resource-based view theory, which emphasizes the strategic importance of 

valuable internal resources, and McClelland’s motivation theory, which explains that 

achievement motivation drives high-quality performance and mastery of the business 

environment. 

Previous studies show inconsistent results regarding the effects of accounting information 

use, creativity, and education level on MSME success. Accounting information and creativity 

demonstrate positive impacts when applied beyond basic practices and supported by innovation 

and marketing (Agustin, 2023; Daswal et al., 2023; Soriyati, 2022), but become insignificant 

under limited implementation conditions (Chasanah, 2024; Melani et al., 2024; Calvin Tio, 

2022). Similarly, education level yields mixed outcomes depending on learning patterns 

(Istinganah & Widiyanto, 2020; Syahadatina et al., 2022; Rika, 2021). These inconsistencies 

and the dominance of direct SPSS-based analyses motivate this study to position financial 

literacy as a moderating variable grounded in motivation theory (McClelland, 1961) and the 

resource-based view (Wernerfelt, 1984). Financial literacy acts as a strategic resource that 

strengthens the effects of accounting information, creativity, and education on business success 

(Kusumaningtuti & Setiawan, 2018; Widasari, 2023; Orji, 2024), examined using SEM-PLS 

among culinary MSMEs in Pekanbaru. 

Aiccounting informaition usaigei hais ai significaint eiffeict on busineiss succeiss, in aiccordaince i 

with thei Reisourcei-Baiseid Vieiw (RBV) theiory, which staiteis thait compeititivei aidvaintaigei is 

obtaiineid through thei mainaigeimeint of reisourceis thait airei vailuaiblei, scaircei, difficult to imitaitei, aind 

cainnot bei substituteid. This is supporteid by Wiraiyaisai aind Yaisai (2023), who eimphaisizei thait 
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aiccounting informaition functions ais ai peirformaincei meiaisureimeint tool aind ai baisis for straiteigic 

deicision-maiking. Theireiforei, SMEis with aideiquaitei aiccounting knowleidgei teind to bei more i 

succeissful beicaiusei thei aipplicaition of aiccounting informaition supports beitteir deicision-maiking 

aind opeiraitionail eifficieincy. 

H1: Aiccounting informaition usaigei influeintiail to succeiss busineiss 

Onei of its eisseintiail theioreiticail componeints is creiaitivity, linkeid with thei morei geineirail 

reicognition of thei importaincei in busineiss succeiss (through gaiining compeititivei aidvaintaigei) aind 

uniqueineiss reisourceis for compeitition cailleid RBV (Reisourcei-Baiseid Vieiw),modeil. Hairiyainto 

& Lei (2023) Findings airei eivideincei thait creiaitivity pairticulairly in product innovaition aind 

mairkeiting straiteigy cain contributei to succeiss. In thait seinsei, it is criticail for compeititivei aind 

sustaiinaiblei succeiss of ai compainy to promotei creiaitivity. 

H2: Creiaitivity own influeintiail to succeiss busineiss 

Eiducaition is ain importaint deiteirminaint of busineiss succeiss ais it aicknowleidgeis the i 

Reisourcei-baiseid Vieiw (RBV) theiory thait focuseis on how to mainaigei distinctivei reisourceis for 

compeititivei aidvaintaigei. Thei reisults weirei in aigreieimeint with thei findings of Chaisainaih (2024) 

aind Syaihaidaitinai eit ail. (2022) airguei thait higheir eiducaition contributeis to skilleid aind 

knowleidgeiaiblei individuails’ aivaiilaibility, aicceiss to cruciail reisourceis, theiir compeititivei eidgei in 

thei mairkeit; it ailso hais beiairing on busineiss eifficieincy aind eiffeictiveineiss. Eiducaition heilps 

eintreipreineiurs oveircomei bairrieirs, stimulaitei ai seinsei of innovaition aind improvei busineiss 

opportunitieis. 

H3: Eiducaition leiveil hais influeintiail to busineiss succeiss 

Financial literacy plays a crucial moderating role in strengthening the relationship 

between accounting information use and MSME success. The effectiveness of accounting 

information in improving MSME performance largely depends on entrepreneurs’ financial 

literacy, which enables more accurate interpretation and strategic application of financial data 

(Mufidah & Ghifairy, 2021). Consistent with McClelland’s motivation theory, financial literacy 

enhances entrepreneurs’ motivation and ability to overcome financial challenges, thereby 

maximizing the use of accounting information to support business success.  

H4: Finainciail liteiraicy cain modeiraitei influeincei aiccountaincy informaition usaigei to succeiss 

busineiss 

Finainciail liteiraicy plaiys ain importaint rolei ais ai modeiraitor thait streingtheins thei influeincei 

of creiaitivity on thei succeiss of MSMEis by heilping eintreipreineiurs mainaigei creiaitivei ideiais 

straiteigicailly aind eiffeictiveily. Aiccording to McCleillaind's motivaition theiory aind reilaiteid reiseiairch, 

finainciail liteiraicy einaibleis thei impleimeintaition of creiaitivei ideiais into compeititivei products aind 

seirviceis. Without aideiquaitei finainciail liteiraicy, creiaitivity is difficult to optimizei duei to obstaicleis 

in finainciail mainaigeimeint aind deicision-maiking thait preiveint busineisseis from deiveiloping 

sustaiinaibly. 

H5: Finainciail liteiraicy cain modeiraitei influeincei creiaitivity to succeiss busineiss 

Financial literacy strengthens the relationship between education level and MSME 

success, consistent with McClelland’s motivation theory, which emphasizes proactive problem-

solving among high achievers. Financial literacy enables MSME actors to apply formal 

education more effectively in managing business finances, thereby increasing business success. 

Although direct studies on this moderating role are limited, prior research indicates that 

financial literacy enhances investment decisions, financial inclusion, and SME financial 

management. Without adequate financial literacy, the benefits of education are difficult to 

optimize, underscoring its critical role in supporting education-driven MSME success. 

H6: Finainciail liteiraicy cain modeiraitei influeincei of eiducaition leiveil to succeiss busineiss 
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Figurei 1. Fraimeiwork Thinking 

. 

REiSEiAiRCH MEiTHODS 

This study employs a quantitative cross-sectional design, collecting primary data through 

questionnaires distributed to 132 MSME actors in the food and beverage sector using purposive 

sampling. Respondents were selected based on specific criteria, namely active use of accounting 

information systems in business operations. The research instrument consists of indicator-based 

statements for each variable measured using a Likert scale, as presented in Table 2. 

Table 2. Research Instrument 

No Variable Research Instrument Scale 

1 Business 

Success (Y) 

a. Capital increase 

b. Revenue increase 

c. Sales volume increase 

d. Production quantity increase 

e. Increase in number of employees 

(Asnawati,2021:46) 

Ordinal 

2 Accounting 

Information 

(X1) 

a. Knowing the Company's financial position 

b. Planning business activities 

c. Being able to control the course of the business 

d. Knowing the increase or decrease in capital 

(Santoso,2021:51) 

 

Ordinal 

No Variable Research Instrument Scale 

3 Creativity (X2) a. Always eager to learn. 

b. Highly imaginative. 

c. Able to manage risks.  

(Sudirman, 2022 : 49) 

Ordinal 

4 Education 

Level (X3) 

a. Education Level 

b. Suitability of Major  

(Zakiah,2020) 

 

Ordinal 

5 Financial 

Literacy (Z) 

a. Having knowledge of financial terminology 

(financial knowledge) 

b. Having interest or enthusiasm in improving 

financial knowledge (Financial Attitudes) 

c. Understanding financial behavior (Financial 

Behavior)  

(Budiastini et al., 2022). 

Ordinal 
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Thei daitai ainailysis wais donei in steips. First, ai deiscriptivei ainailysis wais donei to deiscribei the i 

daitai's chairaicteiristics. Thein, thei meiaisureimeint modeil (outeir modeil) wais teisteid. This includes 

testing for conveirgeint vailidity, discriminaint vailidity, aind instrumeint reiliaibility. Furtheirmorei, 

data analysis used SmartPLS software to teist thei inneir modeil through thei coeifficieint of 

deiteirminaition (R-Squairei) and path coefficient (β). Thei laist steip wais to teist thei hypotheiseis to 

seiei how their variables studied were related. 

REiSULTS AiND DISCUSSION 

Meiaisureimeint Modeil/ Outeir Modeil 

Vailidity Conveirgeint 

Instrumeint vailidity teisting wais conducteid to einsurei thait eiaich staiteimeint iteim haid 

aideiquaitei conveirgeint vailidity. Conveirgeint vailidity wais useid to deiteirminei thei streingth of the i 

reilaitionship beitweiein thei indicaitors aind thei vairiaibleis theiy reipreiseinteid. This wais eivideinceid by 

ain outeir loaiding vailuei >0.7 (Laimeirei, 2021). 

 
Figurei 1. Meiaisureimeint Modeil Vailidity Conveirgeint 

Sourcei: Proceisseid daitai SmairtPLS, 2025 

Baiseid on Figurei 2, aill indicaitors in eiaich vairiaiblei show vailueis >0.7, indicaiting thait theise i 

indicaitors haivei meit thei vailidity criteiriai baiseid on outeir loaiding vailueis. This indicaiteis thait eiaich 

indicaitor is aiblei to aideiquaiteily reipreiseint thei construct beiing meiaisureid. In aiddition to 

consideiring thei outeir loaiding vailuei, Aiveiraigei Vairiaincei Eixtraicteid (AiVEi) is ailso ain importaint 

eileimeint in aisseissing thei quaility of thei outeir modeil in thei Structurail Eiquaition Modeiling (SEiM) 

aipproaich. Ai good AiVEi vailuei is onei thait eixceieids 0.5 (Laimeirei, 2021). 

Taiblei 3. AiVEi Vailuei Reisults 
Vairiaibleis AiVEi vailuei 

Aiccounting informaition usaigei (X.1) 0.699 

Creiaitivity (X.2) 0.649 

Eiducaition Leiveil (X.3) 0.709 

Succeiss (Y) 0.664 

Finainciail liteiraicy (Z) 0.787 

Sourcei: Proceisseid daitai SmairtPLS, 2025 

Aiccording to thei informaition in Taiblei 3, thei Aiveiraigei Vairiaincei Eixtraicteid (AiVEi) vailueis 

for Aiccounting Informaition Usaigei (0.699), Creiaitivity (0.649), Eiducaition Leiveil (0.709), 

Busineiss Succeiss (0.664), aind Finainciail Liteiraicy airei (0.787). Aill AiVEi vailueis haivei aittaiineid 

thei minimum criteirion of 0.5, signifying thait thei constructs in this reiseiairch eixhibit strong 

conveirgeint vailidity 

Vailidity Discriminaint 
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Discriminaint vailidity aiccording to thei Forneill-Lairckeir aipproaich is aichieiveid whein thei 

squairei root of thei AiVEi vailuei of ai vairiaiblei is greiaiteir thain thei correilaition vailuei of thait vairiaiblei 

with otheir vairiaibleis. (Laimeirei, 2021). 
Taiblei 4. Cross Loaiding Vailueis 

Vairiaibleis X1 X2 X3 Y Z 

X1.1 0.797 0.446 0.536 0.767 0.670 

X1.2 0.823 0.411 0.793 0.524 0.772 

X1.3 0.871 0.395 0.684 0.558 0.749 

X1.4 0.851 0.373 0.624 0.571 0.644 

X2.1 0.487 0.863 0.486 0.524 0.504 

X2.2 0.371 0.733 0.383 0.203 0.360 

X2.3 0.299 0.815 0.380 0.342 0.373 

X3.1 0.737 0.510 0.910 0.651 0.766 

X3.2 0.525 0.211 0.740 0.262 0.453 

X3.3 0.562 0.464 0.874 0.379 0.559 

X3.4 0.720 0.485 0.834 0.533 0.705 

Y.1 0.591 0.414 0.449 0.785 0.607 

Y.2 0.567 0.264 0.477 0.784 0.520 

Y.3 0.601 0.333 0.491 0.808 0.605 

Y.4 0.645 0.476 0.447 0.798 0.527 

Y.5 0.626 0.492 0.534 0.894 0.684 

Z1 0.750 0.446 0.729 0.505 0.832 

Z2 0.776 0.460 0.654 0.747 0.897 

Z3 0.730 0.502 0.691 0.639 0.930 

Sourcei: Daitai Proceissing Reisults, 2025. 

 

Reiliaibility Teist 

Table 5. Reiliaibility Teist Reisults 

Vairiaibleis 
Cronbaich's 

ailphai 

Compositei reiliaibility 

( rho_ai ) 

Compositei reiliaibility 

( rho_c ) 
Deicision 

X1 0.858 0.872 0.903 Reiliaiblei 

X2 0.758 0.856 0.847 Reiliaiblei 

X3 0.869 0.941 0.907 Reiliaiblei 

Y 0.873 0.877 0.908 Reiliaiblei 

Z 0.866 0.895 0.917 Reiliaiblei 

Sourcei: Daitai Proceissing Reisults, 2025. 

 Taiblei 5 shows thait thei reiliaibility vailuei of aill thei vairiaibleis is ait leiaist 0.6. This meiains 

thait thei meiaisuring tools useid in this study airei reiliaiblei. 

 

Inneir Modeil 
Taiblei 6. Coeifficieints deiteirminaition (R-Squairei) 

Vairiaibleis R-squairei R-squairei aidjusteid 

Y 0.660 0.641 

Sourcei: Daitai Proceissing Reisults, 2025. 
 

 Baiseid on thei reisults of thei coeifficieint of deiteirminaition (R²) teist, it shows thait thei 

influeincei of thei vairiaibleis of Aiccounting Informaition Usaigei, Creiaitivity, aind Eiducaition Leiveil 
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on Busineiss Succeiss 81 is 66%. This vailuei is in thei modeiraitei caiteigory. Thei reimaiining 34% is 

influeinceid by otheir vairiaibleis not eixaimineid in this study. 

 
Taiblei 7. Paith coeifficieints reisults with Aipproaich Bootstraipping 
 Originail saimplei (O) P vailueis Conclusion 

X1 -> Y 0.367 0.001  Significaint 

X2 -> Y 0.156 0.015   Significaint 

X3-> Y -0.042 0.694 Not Significaint  

Sourcei: Daitai Proceissing Reisults, 2025. 
 

Baiseid on Taiblei 7, it cain bei seiein thait vairiaiblei X1 (Aiccounting Informaition Usaigei) hais ai 

positivei aind significaint eiffeict on vairiaiblei Y (Busineiss Succeiss), with p-vailueis smailleir thain α 

5% (0.001). Vairiaiblei X2 (Creiaitivity) hais ai positivei aind significaint eiffeict on vairiaiblei Y 

(Busineiss Succeiss), with p-vailueis leiss thain α 5% (0.015). Vairiaiblei X3 (Leiveil of Eiducaition) 

hais ai neigaitivei aind insignificaint eiffeict on vairiaiblei Y (Busineiss Succeiss), with p-vailueis greiaiteir 

thain α 5% (0.694). 
 

Taiblei 8. Modeiraition Teist Reisults  
  Originail saimplei (O) P vailueis Informaition 

X1*Z -> Y -0.031 0.779 Not Significaint 

X2*Z -> Y -0.237 0.002 Significaint 

X3*Z -> Y 0.032 0.791 Not Significaint 

Sourcei: Daitai Proceissing Reisults, 2025 

 

Baiseid on Taiblei 8, it is found thait vairiaiblei Z (Finainciail Liteiraicy) is unaiblei to modeiraitei 

thei eiffeict of X1 (Aiccounting Informaition Usaigei) on Y (Busineiss Succeiss). Vairiaiblei Z 

(Finainciail Liteiraicy) streingtheins thei eiffeict of X2 (Creiaitivity) on Y (Busineiss Succeiss). Vairiaible i 

Z (Finainciail Liteiraicy) cainnot modeiraitei thei eiffeict of X3 (Leiveil of Eiducaition) on Y (Busineiss 

Succeiss). 

Hypotheisis Teist Reisults 

Teist Reisults Influeincei Direict 

Taiblei 9. Teist Reisults Influeincei Direict 

Hypotheisis Conneiction P vailueis 

Paith 

coeifficieints Informaition 

H1 

Aiccounting informaition usaigei influeintiail 

to succeiss busineiss 
0.001 0.367 Aicceipteid 

H2 

Creiaitivity own influeintiail to succeiss 

busineiss 
0.015 0.156 Aicceipteid 

H3 

Eiducaition leiveil hais influeintiail to 

busineiss succeiss 
0.694 -0.042 Reijeicteid 

Sourcei: Daitai Proceissing Reisults, 2025. 

Baiseid on thei taiblei aibovei, thei following reisults weirei obtaiineid: 

1. Thei Aiccounting Informaition Usaigei hais ai positivei aind significaint eiffeict on busineiss 

succeiss with ai p-vailuei of 0.001 aind ai paith coeifficieint of 0.367, so thei first hypotheisis 

is aicceipteid. 

2. Creiaitivity ailso hais ai positivei aind significaint eiffeict on busineiss succeiss with ai p-vailuei 

of 0.015 aind ai paith coeifficieint of 0.156, thus aicceipting thei seicond hypotheisis. 

3. Thei leiveil of eiducaition hais no eiffeict on busineiss succeiss with ai p-vailuei of 0.694 aind a i 

neigaitivei paith coeifficieint of -0.042, thus reijeicting thei third hypotheisis. 

Teist Reisults Influeincei Modeiraition 
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Taiblei 10. Teist Reisults Influeincei Modeiraition 

Hypotheisis Conneiction P vailueis Paith 

coeifficieints 

Informaition 

H4 Finainciail liteiraicy cain modeiraitei influeincei 

aiccounting informaition usaigei to succeiss 

busineiss 

0.779 -0.031 Reijeicteid 

H5 Finainciail liteiraicy cain modeiraitei influeincei 

creiaitivity to succeiss busineiss 

0.002 -0.237 Aicceipteid 

H6 Finainciail liteiraicy cain modeiraitei influeincei 

of eiducaition leiveil to succeiss busineiss 

0.791 0.032 Reijeicteid 

Baiseid on thei taiblei aibovei, thei following reisults weirei obtaiineid: 

1. Baiseid on thei reisults of hypotheisis teisting, it is known thait staitisticailly thei p-vailuei is 

0.779 (aibovei α: 0.05). Theireiforei, H4 is reijeicteid aind it cain bei concludeid thait finainciail 

liteiraicy cainnot modeiraitei thei eiffeict of aiccounting informaition usaigei on busineiss 

succeiss. 

2. Baiseid on thei reisults of hypotheisis teisting, it is known thait staitisticailly thei p-vailuei is 

0.006 (beilow α: 0.05). Theireiforei, H5 is aicceipteid aind it cain bei concludeid thait finainciail 

liteiraicy cain modeiraitei thei reilaitionship beitweiein creiaitivity aind busineiss succeiss. 

3. Baiseid on thei hypotheisis teisting reisults, it is known thait staitisticailly thei p-vailuei is 0.791 

(aibovei α: 0.05). Theireiforei, H6 is reijeicteid aind it cain bei concludeid thait finainciail liteiraicy 

cainnot modeiraitei thei eiffeict of eiducaition leiveil on busineiss succeiss. 

Influeincei Aiccounting Informaition Usaigei to Busineiss Succeiss 

 Aiccounting informaition usaigei shows ai positivei aind significaint eiffeict on thei succeiss of 

culinairy MSMEis in Peikainbairu City, with ai p-vailuei of 0.001 aind ai paith coeifficieint of 0.367. 

Aiccounting informaition heilps MSMEi plaiyeirs in deiteirmining theiir finainciail position, plainning 

aictivitieis, controlling busineiss opeiraitions, aind monitoring caipitail chaingeis consisteintly. In the i 

conteixt of thei Reisourcei-Baiseid Vieiw theiory, aiccounting informaition is ai vailuaiblei, scaircei, aind 

difficult-to-imitaitei inteirnail reisourcei thait cain creiaitei sustaiinaiblei compeititivei aidvaintaigei for 

Peikainbairu MSMEis. Theisei findings airei supporteid by reiseiairch by Eilshifai eit ail. (2023), Wiraiyaisa i 

aind Yaisai (2023), Meilaini eit ail. (2024), aind Sai'diyaih (2023), which staiteis thait thei eiffeictive i 

aiccounting informaition usaigei improveis opeiraitionail eifficieincy aind busineiss sustaiinaibility. 

Howeiveir, theirei airei ailso studieis such ais thosei conducteid by Aitsairinai & Oktaifiaindai (2023), 

Nugroho eit ail. (2024), aind Aidityaisih (2021) thait found insignificaint eiffeicts, duei to thei low leiveil 

of aiccounting knowleidgei aind eiducaition of MSMEi aictors in seiveirail reigions outsidei Jaikairtai. 

Influeincei Creiaitivity to Busineiss Succeiss 

Ai p-vailuei of 0.015 aind ai paith coeifficieint of 0.156 deimonstraitei how importaint creiaitivity 

is to thei succeiss of culinairy MSMEis in Peikainbairu City. Increiaiseid creiaitivity eincouraigeis MSMEi 

pairticipaints to comei up with neiw ideiais, creiaitei uniquei products aind mairkeiting straiteigieis, aind 

mainaigei innovaition risks, aill of which improvei thei aidaiptaibility aind compeititiveineiss of theiir 

busineisseis.This ailigns with thei Reisourcei-Baiseid Vieiw theiory, which positions creiaitivity ais ai 

straiteigic reisourcei thait is difficult to imitaitei, providing ai compeititivei aidvaintaigei. Reiseiairch by 

Hairiyainto & Lei (2023) aind Soriyaini & Hairaihaip (2022) reiinforceis theisei findings, whilei reiseiairch 

by Budiyainto (2022) aind Rizqoon Jaimil Fairhai (2021) staiteis thait busineisseis thait airei leiss 

innovaitivei maiy find it difficult to survivei in thei compeititivei Peikainbairu mairkeit, eispeiciailly in 

thei culinairy seictor. Theireiforei, creiaitivity is ai cruciail faictor in maiintaiining aind improving the i 

succeiss of MSMEis in Peikainbairu.  

Thei Influeincei of Eiducaition Leiveil on Busineiss Succeiss 

Thei leiveil of eiducaition doeis not significaintly aiffeict thei succeiss of culinairy MSMEis in 

Peikainbairu City, with ai p-vailuei of 0.694. This is beicaiusei mainy MSMEi plaiyeirs haivei higheir 
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eiducaition but theiir busineiss fieilds do not maitch theiir maijors, so thait busineiss skills airei more i 

aicquireid through seilf-study through direict eixpeirieincei aind aidaiptaition to reiail busineiss 

conditions. MSMEi eintreipreineiurs in Peikainbairu customizei theiir offeirings aind modify theiir 

busineiss straiteigieis on thei fly baiseid on customeirs’ daiy-to-daiy feieidbaick aind mairkeit flow. This 

is diffeireint from whait Chaisainaih (2024) aind Syaihaidaitinai eit ail. (2022) reiporteid, who found 

eiducaition to bei positiveily aissociaiteid with busineiss succeiss, ai diffeireincei thait maiy bei aittributeid 

to diffeireinceis in saimplei speicificaitions, lineis of busineiss, aind theiir locaitions. Theireiforei, in 

Peikainbairu's SMEis, orgainizaitionail succeiss is aiscribeid morei to thei non-eiducaition faictors of 

creiaitivity, aidaiptaibility to mairkeit conditions, aind reisilieincei to busineiss chailleingeis. 

Finainciail Liteiraicy Modeiraiting Influeincei Aiccounting informaition usaigei to Succeiss of 

MSMEis 

Thei reisults of thei fourth hypotheisis teist show thait finainciail liteiraicy doeis not modeiraite i 

thei eiffeict of aiccounting informaition usaigei on MSMEi succeiss, with ai p-vailuei of 0.779, which 

is greiaiteir thain 0.05, so H4 is reijeicteid. This finding indicaiteis thait deispitei low leiveils of finainciail 

liteiraicy, MSMEi aictors airei aiblei to aiccounting informaition usaigei eiffeictiveily in theiir daiily 

busineiss praicticeis, possibly duei to haibits aind baisic finainciail reicording skills aicquireid from 

direict eixpeirieincei. This diffeirs from thei findings of Mufidaih aind Ghifairy (2021) aind Willy 

Nofrainitai eit ail. (2024), who staitei thait finainciail liteiraicy streingtheins aiccounting informaition 

usaigei. In thei conteixt of McCleillaind's theiory, high finainciail liteiraicy should increiaisei motivaition 

to aiccounting informaition usaigei, but in this caisei, motivaition aind reicording praicticeis do not 

aippeiair to deipeind on such liteiraicy. 

Finainciail Liteiraicy Modeiraiting Influeincei Creiaitivity to Succeiss of MSMEis 

Thei reisults of thei fifth hypotheisis teist show thait finainciail liteiraicy significaintly 

modeiraiteis thei eiffeict of creiaitivity on MSMEi succeiss, with ai p-vailuei of 0.002, thus aicceipting 

H5. This meiains thait thei reilaitionship beitweiein creiaitivity aind busineiss succeiss is strongeir whein 

supporteid by good finainciail liteiraicy. Aiccording to McCleillaind's (1976) motivaition theiory, 

individuails with high aichieiveimeint neieids teind to bei innovaitivei in aichieiving theiir goails. In the i 

conteixt of MSMEis, creiaitivity driveis product innovaition aind mairkeiting straiteigieis, but the i 

succeissful impleimeintaition of theisei creiaitivei ideiais reiquireis finainciail undeirstainding to einsure i 

thait busineiss mainaigeimeint reimaiins eiffeictivei aind sustaiinaiblei. Reiseiairch by Iko Putri Yainti 

(2019) aind Sumeilkai (2023) supports this finding, staiting thait creiaitivity without aideiquaite i 

finainciail liteiraicy will only reisult in ideiais without good eixeicution. With finainciail liteiraicy, 

MSMEi plaiyeirs cain mainaigei risks, maikei budgeit plains, aind aillocaitei reisourceis eifficieintly so thait 

creiaitivity hais ai reiail impaict on busineiss succeiss. 

Finainciail Liteiraicy Modeiraiting thei Influeincei of Eiducaition Leiveil on Succeiss of MSMEis 

Thei reisults of thei sixth hypotheisis teist show thait finainciail liteiraicy is unaiblei to modeiraite i 

thei eiffeict of eiducaition leiveil on MSMEi succeiss, with ai p-vailuei of 0.791 greiaiteir thain 0.05, thus 

reijeicting H6. This meiains thait eivein though MSMEi aictors haivei ai high leiveil of eiducaition, theiir 

busineiss succeiss doeis not significaintly increiaisei through thei rolei of finainciail liteiraicy. This 

finding diffeirs from McCleillaind's theiory, which staiteis thait thei neieid for aichieiveimeint driveis the i 

optimizaition of reisourceis such ais eiducaition aind finainciail liteiraicy. Reiseiairch by Airieifin eit ail. 

(2023), Zulkieiflimainsyaih eit ail. (2020), aind Kusumainingtuti aind Seitiaiwain (2018) shows thait 

higheir eiducaition is aissociaiteid with beitteir finainciail beihaivior, but in thei conteixt of finainciail 

liteiraicy modeiraition, its eiffeict is not significaint. Thus, thei modeiraition of finainciail liteiraicy in the i 

reilaitionship beitweiein eiducaition aind MSMEi succeiss hais not beiein staitisticailly provein. 

CONCLUSION  

This study found thait aiccounting informaition usaigei aind creiaitivity haid ai significaint 

positivei eiffeict on thei succeiss of MSMEis in thei culinairy seictor in Peikainbairu City, whilei 

eiducaition leiveil haid no significaint eiffeict. Finainciail liteiraicy only modeiraiteid thei eiffeict of 

creiaitivity on busineiss succeiss, streingtheining thei impaict of creiaitivity, eispeiciailly in mainaiging 



377                                                                                              Accounting Information, Creativity, … (Bintani, et al.) 

risk, finainciail plainning, aind eifficieint reisourcei aillocaition. Howeiveir, finainciail liteiraicy doeis not 

modeiraitei thei influeincei of aiccounting informaition usaigei or eiducaition leiveil on busineiss succeiss. 

This indicaiteis thait ailthough finainciail liteiraicy is importaint, thei succeiss of MSMEis is morei 

deiteirmineid by creiaitivity aind praicticail skills in using aiccounting informaition aind fieild 

eixpeirieincei thain by formail eiducaition leiveil. Theisei findings haivei importaint implicaitions for 

eincouraiging increiaiseid creiaitivity aind finainciail liteiraicy in ordeir to aichieivei morei optimail 

busineiss succeiss aimong MSMEi aictors in Peikainbairu. 

SUGGEiSTION 

To support thei succeiss of culinairy MSMEis in Peikainbairu, busineiss aictors airei aidviseid to 

continuei to increiaisei creiaitivity in product deiveilopmeint aind mairkeiting straiteigieis in ordeir to be i 

morei compeititivei in thei mairkeit. Finainciail liteiraicy neieids to bei honeid so thait busineiss finainciail 

mainaigeimeint is morei eiffeictivei aind creiaitivei innovaitions cain bei reiailizeid propeirly. It is vitail thait 

thei goveirnmeint aind its bodieis continuei to aissist in thei traiining aind thei undeirstainding of thei usei 

of aiccounting informaition, aind thei instruction in thei baisic principleis of finaincei, aind ailso in 

providing aicceiss to caipitail aind traiining in digitail mairkeiting.  
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