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Abstract

Technology is revolutionizing the way education is delivered, making it more accessible, efficient, and effective than ever
before. The pace of technological advancement in the educational sector is accelerating at an unprecedented rate, transforming
the traditional classroom model, and empowering learners with new tools and resources to enhance their learning experience.
One such technology is artificial intelligence, such as ChatGPT. This artificial intelligence technology developed by OpenAl
is increasingly being utilized in educational settings, particularly to assist students in completing their academic tasks. This
study aims to analyze and understand the perspectives of students regarding the use of ChatGPT, an Al-powered chatbot, as
an aid in their academic coursework. The research employs both quantitative and qualitative approaches based on the
Technology Acceptance Model (TAM), and data analysis is conducted using PLS-SEM. The results indicate that the research
variable "Perceived Usefulness" has a significant influence on students' attitudes towards the use of ChatGPT. Additionally,
the variable "Attitude towards ChatGPT" significantly impacts students' intention to use ChatGPT as a tool to assist them with
academic tasks in the future. These findings provide valuable insight into the potential benefits of ChatGPT as an educational
tool and highlight the importance of students' perceptions and attitudes towards technology in shaping their academic
experiences.
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1. Introduction every answer given by ChatGPT is not necessarily
correct and cannot be fully accounted for, especially
every information provided has not been
accompanied by clear sources that can be the cause
of plagiarism [8]. For instance, recent research
examining ChatGPT reveals that although the model
attained a 56.7% accuracy in responding to open-
ended queries at first, its accuracy in answering
multiple-choice questions was limited, marking a
43.3% success rate [9]. From the adverse effects
previously feared, it is necessary to know what
factors affect the use of ChatGPT, so that until now
ChatGPT technology is still widely used.

The development of increasingly advanced and rapid
technology brings various significant impacts in the
current era of globalization. Technology has become
a tool that can help and facilitate the completion of
any task in any field of work [1]. In an educational
environment, technological developments have a
very influential role in improving the quality of
teaching and learning process [2]. One technology
that is currently popular in the educational
environment is ChatGPT artificial intelligence
technology or Chat Generative Pre-Trained
Transformer [3].

This study is based on previous research that focused
on identifying factors that determine students'
attitudes toward using ChatGPT artificial
intelligence (Al) technology for learning purposes
based on the Technology Acceptance Model (TAM).
TAM is a model built to predict and explain how
technology is adopted and used by users in their
daily life [10]. This study was conducted using a
quantitative approach by distributing questionnaires
answered by 375 respondents and tested using
Partial Least Squares Structural Equation Modeling
(PLS-SEM). The results indicated that students had
a positive view of using ChatGPT for learning
purposes [11].

ChatGPT is an artificial intelligence (Al) technology
developed by OpenAl and functions to perform
interactions in text-based conversations) [4].
OpenAl is an artificial intelligence research and
implementation company based in California [5].
ChatGPT was developed using Reinforcement
Learning from Human Feedback (RLHF) methods
and Natural Language Processing (NLP) technology
that can respond to words or sentences given to it,
but will not respond to words or sentences that are
considered illegal or violent [6]. The responses given
by ChatGPT are well structured and can remember
questions that have been previously given [7].
Therefore, ChatGPT can be used as a virtual
assistant that can help students answer questions Another study focused on analyzing the perception
about learning materials [4]. of FTIK IAIN Kerinci students on the use of
ChatGPT in education. This research was conducted
using quantitative and qualitative approaches,
namely the distribution of questionnaires and
interviews. The results showed that FTIK IAIN

Apart from the technology owned by ChatGPT, the
use of Al technology ChatGPT among students to
assist in the process of working on college
assignments still raises many concerns because
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Kerinci students have a positive view of the ease of
using ChatGPT, increasing their knowledge, being
satisfied with the accuracy of the answers provided
by ChatGPT, ease of using ChatGPT, increasing
efficiency and effectiveness of time in learning with
the help of ChatGPT, but have not been able to
increase their learning motivation [12].

Furthermore, the research aims to generate empirical
insights into the extent to which ChatGPT is
understood and utilized by English as a Foreign
Language (EFL) learners outside the classroom. This
study uses quantitative approaches and Technology
Acceptance Model (TAM) to conceptualize the
attitudes, intentions, and behaviors of EFL learners
in using ChatGPT for their informal digital English
learning. Data collection was carried out by
distributing questionnaires based on TAM with a
scale including “Perceived Ease of Use”, “Perceived
Usefulness”, “Attitude”, “Behavioral Intention”, and
“Actual Use” getting 405 respondents. The results
obtained by conducting Structural Equation
Modeling (SEM) analysis show that although
“Perceived Ease of Use” fails to predict student
“Attitude” directly, it can leave an impact on student
“Attitude” directly through full mediator “Perceived
Usefulness”. It was also found that learners who had
a positive attitude toward ChatGPT usability tended
to exhibit higher levels of “Behavioral Intention”,
which positively and strongly predicted the actual
use of ChatGPT in English learning outside the
classroom [13].

The next study aims to analyze how students,
lecturers, and staff in universities adapt to the
presence of artificial intelligence (AI) in the
university environment. The research was conducted
with a quantitative approach and used the Unified
Theory of Acceptance and Use of Technology
(UTAUT) model. The results of the study based on
PLS-SEM analysis conducted using data from 329
respondents from the survey that has been shared,
show that the model carried out in this study can help
related parties facilitate the adoption of Al in high-
judgment [14].

Another study focused on analyzing university
admissions in Spain to ChatGPT based on the
UTAUT2 model. This study used a quantitative
approach by distributing an online survey answered
by 400 respondents of Spanish university students.
The data obtained is processed using IBM SPSS and
IBM SPSS Amos applications. The results indicated
that “Gender” was not the determining variable in
any construct, while “User Experience” was the
factor that scored higher in all constructs.
“Experience”, “Performance Expectations”,
“Hedonic Motivation”, “Price Value”, and “Habits”
influence “Behavioral Intentions” to use ChatGPT.
“Facilitating Conditions”, “Habits”, and “Behavioral

Intentions” are conditioning factors in the “User
Behavior” [15].

Based on the study above, researchers conducted a
study entitled “Analysis of ChatGPT Usage to
Support Student Lecture Assignments” Using a
quantitative [11] and a qualitative approach [12].
The model of this study will use the Technology
Acceptance Model [13]. Testing of research
hypotheses was carried out using the PLS-SEM
analysis method [14] using IBM SPSS Statistics
software [15] and SmartPLS. The purpose of this
study is to analyze the use of ChatGPT among
students in helping with their coursework.

2. Research Method
2.1. Research Model

Initially, TAM stated 4 variables, namely,
“Perceived Usefulness” (PU), “Perceived Ease of
Use” (PEU), “Attitude towards Use” (ATT), and
“Behavioral Intention” (BI). However, based on
previous studies [11], the addition of the variables
“Perceived Credibility” (PC), “Perceived Social
Presence” (PSP), and “Hedonic Motivation” (HM) is
proposed.

Perceived Usefulness ;
\7\ H1

Perceived Ease of Use ,4, \
N Attitude towards Behavioral Intention to use]
™ B BN
Perceived Credibility — ChatGPT e ChatGPT
Perceived Social presence ,,,
Hedonic Motivation

Figure 1 Research Model [11]

Based on the research model above, 6 hypotheses
will be used in this study, which are as follows:

1. H10:  “Perceived Usefulness” positively
influences students' “Attitude” to use ChatGPT
for academic purposes.

Hla: “Perceived Usefulness” does not positively
influence students' “Attitude” to use ChatGPT
for academic purposes.

2. H20: “Perceived Ease of Use” positively
influences students' “Attitude” to use ChatGPT
for academic purposes.

H2a: “Perceived Ease of Use” does not positively
influence students' “Attitude” to use ChatGPT
for academic purposes.

3. H30: “Perceived Credibility” positively
influences students' “Attitude” to use ChatGPT
for academic purposes.

H3a: “Perceived Credibility” does not positively
influence students' “Attitude” to use ChatGPT
for academic purposes.

4. H40: “Perceived Social Presence” positively
influences students' “Attitude” to use ChatGPT
for academic purposes.
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H4a: “Perceived Social Presence” does not
positively influence students' “Attitude” to use
ChatGPT for academic purposes.

5. H50:  “Hedonic = Motivation”  positively
influences students' “Attitude” to use ChatGPT
for academic purposes.

H5a: “Hedonic Motivation” does not positively
influence students' “Attitude” to use ChatGPT
for academic purposes.

6. H60: Students' “Attitude” positively influences
their intention to adopt ChatGPT for academic
purposes.

Hé6a: Students' attitude does not positively
influence “Behavioral Intention to Adopt
ChatGPT” for academic purposes.

2.2. Research Instruments

In developing research instruments, the following is
an operational definition of the variables used.

Table 1 Research Instrument [11]
No. Variables Indicators
PUO1: Useful in education

PUO02: Enhances the quality of

learning
1 Perceived
: usefulness PUO03: Accomplishes tasks more
quickly

PUO4: Enhances learning
effectiveness

PEUO1: Easy to use

PEUO2: Easy to master

Perceived ease of .
2. PEUO03: Uncomplicated and less

use
mental efforts

PEUO04: Interaction is clear and
understandable

PSPO1: Feeling of being
involved with a person

PSP02: Feeling of
communicating with intelligent
Perceived social ~ agent

3. presence
PSP03: Feeling accompanied by
an intelligent being
PSP04: Sense of human
sensitivity
PCO1: Trustworthy

. PCO02: Reliable
4 Perceived
’ credibility

PCO03: Safe

PC04: Confidential

HMO1: Enjoyable

5. He.d onie HMO02: Entertaining
motivation

HMO3: Fun

ATTOL: Positive attitude toward
usage

ATTO02: Makes learning
Attitude towards ~ interesting

6 ChatGPT
ATTO3: Positive attitude toward
learning
ATTO04: Positive general opinion
BIOI: Intention to use in future

Behavioral BI02: Predicting to use for

learning experience

7. intention to
BIO03: Frequent use

use ChatGPT

BI04: Attempt to use for
education

2.3. Data Collection Techniques

This research uses quantitative and qualitative
approaches. The quantitative approach is carried out
by distributing questionnaires and the qualitative
approach is carried out by interviews. The results
obtained from the qualitative approach will be used
to support the research hypothesis resulting from the
quantitative approach.

2.3.1 Questionnaires

To collect data using a quantitative approach,
questionnaires are distributed to the participants.
Questionnaires are a collection technique carried out
by providing several structured written questions to
respondents to find out their responses to the various
variables studied [16]. In this study, a questionnaire
will be made in the form of a Google form containing
27 questions based on variables in Table 2. The
questionnaire used is a Likert scale model
questionnaire to facilitate concluding the data
obtained [17].

2.3.2 Interviews

Data collection using a qualitative approach is
accomplished through conducting interviews.
Interviews are a method of gathering qualitative data
by directly asking questions to the research
participants. The questions used in interviews with
research resource persons were 7 questions made
based on Table 1.

2.3.3 Research Population

The study population was students from Batam
International University (UIB). This research will
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use the Random Sampling Method in collecting
assessment data from UIB students on the use of
ChatGPT. The total respondents targeted in this
study are at least 344 people from a population of
approximately 3,263 people [18] using the Slovin
formula and calculated with a confidence level of
95% and a margin of error of 5%. Total number of
interviewees required to conduct interviews is 30
people.

2.4. Data Analysis
2.4.1 Quantitative

Quantitative data analysis is the measurement of data
in the form of numbers and objective statistics [19].
The first step taken in data analysis is the outlier test.
Outlier is a condition that arises with extreme values
either univariate or multivariate due to the
combination of unique characteristics it has [20].
Outlier data on the questionnaire needs to be
removed because it will be considered invalid data.
The way to find out the data outlier is by z-score
analysis. If the z-score is >3 or <-3, then it is an
outlier data that should be eliminated.

Furthermore, the validity and reliability test, the
validity test is carried out to find out whether the data
tested is valid or not. If the significant value of
Pearson Correlation <0.05, then the data is
considered valid [21]. However, if the significant
value of Pearson Correlation >0.05, then the data is
considered invalid. Then, reliability tests are carried
out to test whether the data is reliable or not. Data
was measured using Cronbach's Alpha. If
Cronbach's Alpha value >0.6 then the variable is
considered reliable [22]. If Cronbach's Alpha value
<0.5, then the variable is not reliable.

After that, a research method was carried out using
Partial Least Square-Structural Equation Modeling
(PLS-SEM). This statistical testing method is carried
out using the SmartPLS application.

2.4.2 Qualitative

Qualitative data analysis is the process of analyzing
data that is not in the form of numbers and is
generally subjective [23]. Qualitative data analysis is
carried out by reducing data, namely selecting, and
simplifying data obtained from interviews with
resource persons. After that, based on the data that
has been collected, conclusions will be drawn that
include important points from the data. The results
of qualitative data analysis will be used to support
the results of quantitative data analysis.

3. Result and Discussion

The research questionnaire that has been distributed

more than 18 years. Respondents consisted of 191
men and 189 women. Of the 380 respondents, 350
respondents have used ChatGPT, and 30 respondents
have never used ChatGPT.

Table 2 Respondent Characteristics

Characteristics Category N=380 Percentage
<20 52 13,7%
Age 20-25 310 81,6%
>25 18 4,7%
Male 191 50,3%
Gender
Female 189 49.7%
Yes 350 92,1%
Have used ChatGPT
No 30 7,9%

The outlier test using z-score analysis was conducted
on the SPSS Statistics application version 29. There
are 30 data outliers out of the 380 data that have been
collected. The outlier data was abolished. Therefore,
the respondent data used for the next stage of
analysis is 350 data.

Furthermore, validity and reliability tests were
carried out using the SPSS Statistics application
version 29. In the validity test, all indicators of the
research variable have a significant value of Pearson
Correlation less than 0.05 which means that all
research indicators are considered valid. Then,
reliability testing of variables measured using
Cronbach's Alpha was carried out. All variables of
this study had Cronbach's Alpha values of more than
0.6 and less than 1. Therefore, the research variables
are declared reliable.

ATTo4

§ 232

Figure 2 Measurement Model

Next, hypothesis testing will be carried out with the
Partial Least Squares Structural Equation Modeling
(PLS-SEM) test using the SmartPLS application
version 4. The Measurement Model used can be seen
in Figure 2.

Table 3 Path Coefficients

to students of Batam International University was
T P Conclu

filled out by 380 respondents. There were 52 Hypotheses O M STDEV o ictics Values  sion
respondents aged less than 20 years, 310 respondents Sienifi
aged around 20-25 years, and 18 respondents aged PUSATT = 0296 0294 0073 4.066  0.000 cgam
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is very influential in how likely they are to use

PEUAT 0.117 0.117  0.052 2232 0.026 Signifi ChatGPT in helping them with college
T cant assignments in the future.

Not
PSP—ATT 0.068 0.069  0.062 1.104 0270 S(l:%ll’rllltﬁ 4. Conclusion

Signifi The outcomes of this research reveal that all

PC—>ATT 0238 0242 0.072 3292  0.001 o / -
cant indicators derived from 7 variables, as evaluated by

Signifi the TAM measurement model, are valid and reliable.

cant The findings of this study highlight that:
Signifi
cant L.

HM—ATT 0.226 0.221 0.071 3.175 0.002

ATT»BL 05130513 0062 8329  0.000 H1 is accepted because the variable “Perceived

Usefulness” has a highly significant influence
by obtaining a large T-Statistics value of 4.066
on the "Attitude towards ChatGPT" variable.

H2 is accepted because the variable "Perceived

A hypothesis has a positive or significant effect if it
has a P value of less than 0.050 and T statistics over
1.960 [24]. Based on the output of Path Coefficients 2.
in Table 3, the results of the hypothesis test are as

follows.

1.

H1: The variable “Perceived Usefulness” has a
very significant influence on the variable
“Attitude towards ChatGPT”. This hypothesis
is also supported by the results of interviews,
where the interviewees gave a positive view on
the use of ChatGPT and argued that ChatGPT
is very useful in helping them do their college
assignments.

Ease of Use" has a significant influence on the
"Attitude towards ChatGPT" variable by
obtaining a T-Statistics value of 2.232.

3. H3is rejected because the variable “Perceived
Social Presence” has a T-Statistics less than
1.960, which is 1.104, on the variable “Attitude
towards ChatGPT”.

4. H4is accepted because the variable “Perceived
Credibility” has a high influence on the
“Attitude towards ChatGPT” variable, by

2. H2: The “Perceived Ease of Use” variable has obtaining a relatively large T-Statistics value,
a positive influence on the “Attitude towards Whl‘fh is 3.292. ) ]
ChatGPT” variable. This hypothesis is strongly 5. H5 18 aqcepted because. th? Varlable “Hedonic
supported by sources from interviews that have Motivation™ exerts a significant influence on
been conducted. They argue that ChatGPT is the “Attltqde towarc.is .ChatGPT” variable, with
very easy to use and understands the prompts a substantial T-Statistics value of 3.175.
given well. 6. H6 is accepted because the variable “Attitude

3. H3: The “Perceived Social Presence” variable towards ChatGPT” has.a highly §igniﬁcant
does not have a significant influence on the influence on th<.3 “Behavioral Inter}tlgn to Use
“Attitude towards ChatGPT” wvariable. The Chat.GPT” Vaqable. ) The .T—Statlstlcs .Valu.e
interviews also showed that the social presence obtained by this variable is 8.329, which is
they felt when using ChatGPT did not really indicative of a substantial influence.
affect their views on using ChatGPT. Based on the results of the data analysis that has been

4. H4: The “Perceived Credibility” variable has a done, the perception of students using ChatGPT is
positive influence on the “Attitude towards influenced by several key factors that contribute to
ChatGPT” variable. This hypothesis is also their continued usage of this tool. Firstly, the
supported by the results of interviews that have perceived usefulness of ChatGPT has a highly
been conducted. The sources argued that significant influence in shaping students' attitudes
ChatGPT. has quite credible  information toward its use. When students perceive ChatGPT as
because 1t can mention the source of the beneficial and valuable for their academic needs, it
information provided. ) positively impacts their views and inclination to

5. H5: The “Hedonic Motivation” variable has a utilize it further. Secondly, factors like perceived
positive influence on the “Attitude towards ease of use and the credibility of ChatGPT are
ChatGPT” variable. This is supported by the influential. If students find the platform easy to
results of interviews that have been obtained. navigate and trust the accuracy of the information it
Research resource persons argue that using provides, it fosters a positive attitude toward using
ChatGPT is quite fun because it can understand ChatGPT.  Additionally,  students'  hedonic
every question given well. motivation, the enjoyment or satisfaction derived

6. H6: The “Attitude towards ChatGPT” variable

has a very significant influence on the
“Behavioral Intention to Use ChatGPT”
variable. This hypothesis is also supported by
the results of interviews that have been
conducted. Research resource persons argue
that a positive attitude towards using ChatGPT

from using ChatGPT, also influences their attitudes.
When students find the experience enjoyable or
satisfying, it can enhance their likelihood of
continued engagement with the tool. Overall, the
positive attitude students hold toward ChatGPT
significantly influences their intention to use it for
future college assignments. This intention reflects
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their willingness to integrate ChatGPT into their
academic routines based on their positive
perceptions of its usefulness, ease of use, credibility,
and satisfaction derived from its use. Therefore,
ensuring these factors are addressed and optimized
could potentially encourage continued and effective
usage of ChatGPT among students.

References

(1]

[10]

[11]

[12]

[13]

S. A. Aklani and J. R. Liling, “Perancangan Front End
Website Profile Builder Menggunakan Framework
React Js Pada PT . Pundi Mas Berjaya,” Pros. Natl.
Conf. Community Serv. Proj.
http//journal.uib.ac.id/index.php/nacospro, vol. 5, no.
1, pp. 863-872,2023.

M. Stefanus and J. Fernandes Andry, “Pengembangan
Aplikasi E-Learning Berbasis Web Menggunakan
Model Waterfall Pada Smk Strada 2 Jakarta,” J.
Fasilkom, vol. 10, no. 1, pp. 1-10, 2020.

H. Murcahyanto, “Penerapan Media Chat GPT pada
Pembelajaran  Manajemen  Pendidikan  terhadap
Kemandirian Mahasiswa,” Edumatic J. Pendidik.
Inform., vol. 7, no. 1, pp. 115-122, 2023, doi:
10.29408/edumatic.v7il1.14073.

S. A. Iriyani, E. N. S. Patty, A. R. Akbar, and R. Idris,
“Studi Literatur : Pemanfaatan Teknologi Chat GPT
dalam Pendidikan,” Upgrad. J. Pendidik. Teknol. Inf.,
vol. I, mno. 1, pp. 9-15 2023, doi:
10.30812/upgrade.v0i0.3151.

S. Diantama, “Pemanfaatan Artificial Intelegent (AI)
Dalam Dunia Pendidikan,” DEWANTECH J. Teknol.
Pendidik., vol. 1, no. 1, pp. 8-14, 2023, doi:
10.61434/dewantech.v1il.8.

E. Supriyadi, “Eksplorasi Penggunaan ChatGPT dalam
Penulisan Artikel Pendidikan Matematika,” Papanda J.
Math. Sci. Res., vol. 1, no. 2, pp. 54-68, 2022, doi:
10.56916/pjmsr.v1i2.255.

A. Marcellino, D. Ryanto Fernandes, F. Caroline, N.
Jacky Pratama Hasan, Y. Camilia Moniung, and M.
Rizky Pribadi, “Pengenalan Web Ai Chatgpt
(Generative Pre-Trained Transformer) Oleh Openai Di
Smp Indriasana Palembang,” J. AbdimasTGD, vol. 3,
no. 2, pp. 96-104, 2023.

E. S. Priowirjanto et al., “Sosialisasi Mengenai Aspek
Hukum Dari Penggunaan Chatgpt Dalam Dunia
Pendidikan Di Smk Al-Wafa Kabupaten Bandung,”
Kabuyutan J. Kaji. Ilmu Sos. dan Hum. Berbas.
Kearifan Lokal, vol. 2, no. 2, pp. 92-99, 2023, doi:
10.61296/kabuyutan.v2i2.161.

H. G. Zalzal, J. Cheng, and R. K. Shah, “Evaluating the
Current Ability of ChatGPT to Assist in Professional
Otolaryngology Education,” OTO Open, vol. 7, no. 4,
2023, doi: 10.1002/0t02.94.

N. S. Mardhiyah, M. Rusydi, and P. C. Azwari,
“Analisis Technology Acceptance Model (TAM)
Terhadap Penggunaan Aplikasi Gojek Pada Mahasiswa
Di Kota Palembang,” Esensi J. Bisnis dan Manaj., vol.
10, no. 2, pp- 173-180, 2021, doi:
10.15408/ess.v10i2.16455.

C. K. Tiwari, M. A. Bhat, S. T. Khan, R. Subramaniam,
and M. A. I. Khan, “What drives students toward
ChatGPT? An investigation of the factors influencing
adoption and usage of ChatGPT,” Interact. Technol.
Smart Educ., no. August, 2023, doi: 10.1108/ITSE-04-
2023-0061.

T. Mairisiska and N. Qadariah, “Persepsi mahasiswa
ftik iain kerinci terhadap penggunaan chatgpt untuk
mendukung pembelajaran di era digital,” J. Teknol.
Pembelajaran Indones., vol. 13, no. 2, pp. 107-124,
2023, doi: 10.23887/jurnal _tp.v13i2.2653.

G. Liu and C. Ma, “Measuring EFL learners’ use of
ChatGPT in informal digital learning of English based
on the technology acceptance model,” Innov. Lang.

[14]

[15]

[16]

[17]

[18]

[19]

[20]

(21]

[22]

(23]

[24]

Learn. Teach., vol. 17, no. July, pp. 1-18, 2023, doi:
10.1080/17501229.2023.2240316.

S. Chatterjee and K. K. Bhattacharjee, “Adoption of
artificial intelligence in higher education: a quantitative
analysis using structural equation modelling,” Educ.
Inf. Technol., vol. 25, no. 5, pp. 3443-3463, 2020, doi:
10.1007/s10639-020-10159-7.

J. M. Romero-Rodriguez, M. S. Ramirez-Montoya, M.
Buenestado-Fernandez, and F. Lara-Lara, “Use of
ChatGPT at University as a Tool for Complex
Thinking: Students’ Perceived Usefulness,” J. New
Approaches Educ. Res., vol. 12, no. 2, pp. 323-339,
2023, doi: 10.7821/naer.2023.7.1458.

V. H. Pranatawijaya, W. Widiatry, R. Priskila, and P. B.
A. A. Putra, “Penerapan Skala Likert dan Skala
Dikotomi Pada Kuesioner Online,” J. Sains dan
Inform., vol. 5, no. 2, pp. 128-137, 2019, doi:
10.34128/js1.v5i2.185.

K. N. Cahyo, Martini, and E. Riana, “Perancangan
Sistem Informasi Pengelolaan Kuesioner Pelatihan
pada PT Brainmatics Cipta Informatika,” J. Inf. Syst.
Res.,vol. 1,no. 1, pp. 45-53,2019, [Online]. Available:
http://ejurnal.seminar-
id.com/index.php/josh/article/view/44

KEMDIKBUD, “PDDikti - Pangkalan Data Pendidikan
Tingg,” PDDikti, 2023.
https://pddikti.kemdikbud.go.id/data_pt/ODBGMZzIEQ
zEtINURGQSO00RTgxLUEOMzgtMzFGRTMxRDcwM
zIC (accessed Oct. 27, 2023).

J. Yuan Mambu, J. Rewah, A. Claudya Iskak, and O.
Nadya Sigarlaki, “Evaluasi Sistem Informasi
Universitas Klabat Menggunakan Framework COBIT
5.0 Pada Domain MEA Evaluation of Universitas
Klabat Information System using COBIT 5 within
MEA domain,” Cogito Smart J. , vol. 5, no. 2, p. 181,
2019.

S. Nauvallia and E. Martini, “Pengaruh Celebrity
Endorser Gita Savitri Terhadap Keputusan Pembelian
Produk Online Shop Femme Outfit Di Media Sosial
Instagram,” e-Proceeding Manag., vol. 7, no. 2, pp.
2254-2261, 2020, [Online]. Available:
https://openlibrarypublications.telkomuniversity.ac.id/i
ndex.php/management/article/view/12153

L. Wikarsa, V. D. Kumenap, and K. K. Toar,
“Implementation of the C4.5 Algorithm in Predicting
the Number of Outpatient Visits Using JKN-KIS at
Noongan Hospital,” CogiTo Smart J., vol. 8, no. 1, pp.
13-24, 2022, doi: 10.31154/cogito.v8i1.351.13-24.

J. F. Sedua, 1. Indrajit, and I. Prayanthi, “The Analysis
of Factors Influencing Decisions When Buying
Laptop,” CoglTo Smart J., vol. 8, no. 1, pp. 47-56,
2022, doi: 10.31154/cogito.v8il.348.47-56.

S. Dewi, T. Jurnali, and N. Tan, ‘“Menumbuhkan
Kreativitas Generasi Muda dalam Perlindungan
Lingkungan,” Pros. Natl. Conf. Community Serv. Proj.,
vol. 4, no. 1, pp. 485-491, 2022.

D. F. Risqiana Dewi, D. J. Ardianing Kusuma, and D.
P. Rakhmadani, “A nalisis Minat Dan Perilaku
Penggunaan E - Commerce Shopee Menggunakan
Metode Unified Theory Of UTAUT 2,” J. Fasilkom,
vol. 13, mno. 02, pp. 293-298, 2023, doi:
10.37859/j£.v13102.5549.

Author : Syaeful Anas Aklani", Jenary Randa Liling?

604



